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Media Communication

Standard 10  Understands the characteristics and components of the media

CA12.10.1 Understands that media messages have economic, political, social, and aesthetic purposes (e.g., to make money, to gain power or authority over others, to present ideas about how people should think or behave, to experiment with different kinds of symbolic forms or ideas)

· Understands that media messages have economic purposes

· Understands that media messages have political purposes

· Analyzes the impact of the media on the democratic process (e.g., its influence on elections and the way it creates images of leaders and shapes attitudes) at the local, state, and national level

· Analyzes historically significant speeches (such as Abraham Lincoln’s “House Divided” speech or Winston Churchill’s “We Will Never Surrender” speech) to find the rhetorical devices and features that make them memorable

· Understands that media messages have social purposes

· Recognize strategies media use (e.g., advertising, perpetuation of stereotypes, use of visual representations, special effects, language) to inform, persuade, entertain, and transmit culture

· Understands that media messages have aesthetic purposes

· Identify the aesthetic effects of a media presentation and evaluate the techniques used to create them (e.g., compare Shakespeare’s Henry V with Kenneth Branagh’s 1990 film version)
· Understands that the purpose of a media message may be to make money

· Understands that the purpose of a media message may be to gain power or authority over others

· Understands that the purpose of a media message may be to present ideas about how people should think or behave

· Recognize strategies media use (e.g., advertising, perpetuation of stereotypes, use of visual representations, special effects, language) to inform, persuade, entertain, and transmit culture

· Analyzes the impact of the media on the democratic process (e.g., exerting influence on elections, creating images of leaders, shaping attitudes) at the local, state, and national levels

· Understands that the purpose of a media message may be to experiment with different kinds of symbolic forms
· Understands that the purpose of a media message may be to experiment with different kinds of ideas

CA12.10.2  Understands how different media (e.g., documentaries, current affairs programs, web pages) are structured to present a particular subject or point of view

· Understands how media are structured to present a subject 

· Understands how media are structured to present a point of view 

· Comment on the way texts such as documentaries or current affairs programs of commentary and interviews on a current issue are structured to represent a particular point of view, and explain how the same facts might be used to support different points of view

· Analyzes the techniques used in media messages for a particular audience and evaluate their
effectiveness (for example, Orson Welles’ radio broadcast War of the Worlds by H.G. Wells)

· Understands how documentaries are structured to present a subject

· Understands how documentaries are structured to present a point of view

· Comment on the way texts such as documentaries or current affairs programs of commentary and interviews on a current issue are structured to represent a particular point of view, and explain how the same facts might be used to support different points of view

· Understands how web pages are structured to present a subject

· Understands how web pages are structured to present a point of view

· Understands how current affair programs are structured to present a subject  

· Understands how current affair programs are structured to present a point of view

· Comment on the way texts such as documentaries or current affairs programs of commentary and interviews on a current issue are structured to represent a particular point of view, and explain how the same facts might be used to support different points of view

CA12.10.3  Understands aspects of the construction of media messages and products (e.g., the significance of all parts of a visual text, such as how a title might tie in with main characters or themes)
· Understands aspects of construction of media messages

· Understands aspects of construction of media products  

· Understands significance of all parts of visual text

· Recognize that, because they have been deliberately constructed, all parts of texts are significant (analyze the way a title might tie together main characters, events, and themes)

· Understands how a title might tie in with main character 

· Recognize that, because they have been deliberately constructed, all parts of texts are significant (analyze the way a title might tie together main characters, events, and themes)

· Understands how a title might tie in with main theme

· Recognize that, because they have been deliberately constructed, all parts of texts are significant (analyze the way a title might tie together main characters, events, and themes)

CA12.10.4  Understands production elements that contribute to the effectiveness of a specific medium (e.g., the way black-and-white footage implies documented truth; the way set design suggests aspects of a character’s socio-cultural context; effectiveness of packaging for similar products and their appeal to purchasers)
· Understands the way black-and-white footage implies documented truth

· Write about the effect of production design on films (the way black-and-white footage implies documented truth; the way set design subtly suggest aspects of a character’s socio-cultural context

· Understands way set design suggests aspects of characters socio-cultural context

· Write about the effect of production design on films (the way black-and-white footage implies documented truth; the way set design subtly suggest aspects of a character’s socio-cultural context

· Understands effectiveness of packaging for similar products

· Understands appeal to purchasers by packaging

CA12.10.5  Understands aspects of media ownership and control (e.g., concentration of power and influence with a few companies; diversification of media corporations into other industries; the commercial nature of media; influence of origins on a media message or product)
· Understands appeal to purchasers by packaging

· Understands aspects of media ownership  

· Understands aspects of media control

· Understands concentration of power with a few companies 

· Understands influence with a few companies

· Understands diversification of media corporations into other industries

· Understands commercials nature of media

· Understands influence of origins on media message

· Understands influence of origins on media products 

CA12.10.6  Understands the influence of different factors (e.g., media owners, sponsors of specific programs, codes governing advertising aimed at children, copyright laws) on media production, distribution, and advertising (e.g., whether a program is scheduled late at night or at peak times, whether a film is released in theaters or only on video)

· Understands influence of different factors on media

· Demonstrate insight into how production, marketing, financing, distribution, and legal/regulatory factors influence the media industry

· Understands influence of different factors on production   

· Demonstrate insight into how production, marketing, financing, distribution, and legal/regulatory factors influence the media industry
· Understands influence of different factors on distribution   

· Demonstrate insight into how production, marketing, financing, distribution, and legal/regulatory factors influence the media industry

· Understands influence of different factors on advertising  
· Understands influence of media owners on media  
· Understands influence of media owners on production  
· Understands influence of media owners on distribution  
· Understands influence of media owners on advertising  
· Understands influence of sponsors of specific programs on media  
· Understands influence of sponsors of specific programs on production  
· Understands influence of sponsors of specific programs on distribution  
· Understands influence of sponsors of specific programs on advertising  
· Understands influence of codes governing advertising aimed at children on media  
· Understands influence of codes governing advertising aimed at children on production  
· Understands influence of codes governing advertising aimed at children on distribution  
· Understands influence of codes governing advertising aimed at children on advertising  
· Understands influence of copyright laws on media  
· Understands influence of copyright laws on production  
· Understands influence of copyright laws on distribution  
· Understands influence of copyright laws on advertising  
· Understands why program is scheduled late at night  
· Understands why program is scheduled at peak times  
· Understands why film is released in theaters  
· Understands why film is released on video  

CA12.10.7  Understand different aspects of advertising in media (e.g., advertising intertwined with media content, such as advertising copy presented in the form of news stories or the close association of feature articles with surrounding advertisements; the influence of advertising on virtually every aspect of the media, such as the structure of newspapers; advertisers as a pressure group; sponsorship as a form of advertising; ambience in media that is sympathetic to advertising, such as lifestyles portrayed on television)

· Understands advertising copy presented in forms of feature articles with surrounding advertisements  

· Understands advertising intertwined with media content  

· Understands advertising copy presented in forms of news stories  

· Understands influence of advertising on virtually every aspect of media  

· Understands advertisers as a pressure group  

· Understands sponsorship as a form of advertising  

· Understands ambience in media that is sympathetic to advertising (lifestyles portrayed on TV)  
CA12.10.8  Understands the extent to which audience influences media production (e.g., selection of audiences on the basis of their importance to advertisers or media institutions; production of programs with high audience ratings and low production costs, such as game shows; how media producers determine or predict the nature of audiences)

· Understands selection of audiences on basis of importance to advertisers  

· Understands selection of audiences on basis of importance to media institutions  

· Understands production of programs with high audience ratings (game shows)  

· Understands production of programs with low production costs (game shows)  

· Understands how media producers determine nature of audience  

· Understands how media producers predict nature of audience 

CA12.10.9  Understands the relationship between media and the production and marketing of related products (e.g., how and why books are reissued in conjunction with film releases; how the target audience for a film determines the range of products marketed and this marketing in turn helps shape the film)
· Understands relationship between media and production of related products  

· Understands relationship between media and marketing of related products  

· Understands how books are reissued in conjunction with film releases  

· Understands why books are reissued in conjunction with film releases  

· Understands how target audience for film determines range of products marketed  

· Understands marketing of products for a film helps shape the film  

CA12.10.10  Understands the influence of media on society as a whole (e.g., influence in shaping various governmental, social, and cultural norms; influence on the democratic process; influence on beliefs, lifestyles, and understanding of relationships and culture; how it shapes viewer’s perceptions of reality; the various consequences in society of ideas and images in media)
· Understands influence of media in shaping governmental norms

· Analyzes the impact of the media on the democratic process (e.g., exerting influence on elections, creating images of leaders, shaping attitudes) at the local, state, and national levels 

· Understands influence of media in shaping social norms

· Recognizes strategies used by the media to inform, persuade, entertain, and transmit culture (e.g., advertisements; perpetuation of stereotypes; use of visual representations, special effects, language) 

· Understands influence of media in shaping cultural norms

· Recognizes strategies media use (e.g., advertising, perpetuation of stereotypes, use of visual representations, special effects, language) to inform, persuade, entertain, and transmit culture 

· Understands influence of media in democratic process

· Analyzes the impact of the media on the democratic process (e.g., its influence on elections and the way it creates images of leaders and shapes attitudes) at the local, state, and national level

· Understands influence of media on beliefs  

· Understands influence of media on lifestyles  

· Understands influence of media on understanding of relationships  

· Understands influence of media on understanding of culture
· Recognizes strategies used by the media to inform, persuade, entertain, and transmit culture (e.g., advertisements; perpetuation of stereotypes; use of visual representations, special effects, language) 

· Understands how influence of media shapes viewers’ perceptions of reality   
· Analyzes the impact of the media on the democratic process (e.g., its influence on elections and the way it creates images of leaders and shapes attitudes) at the local, state, and national level 

· Understands consequences in society of ideas in media  

· Understands consequences in society of images in media 

CA.12.11  Understands legal and ethical responsibilities involved in media use (e.g., censorship; copyright laws; FCC regulations; protection of the rights of authors and media owners; standards for quality programming; regulations for broadcast repeats; forms of media self-control; governmental, social, and cultural agencies that regulate media content and products
· Understands legal responsibilities involved in media use  

· Understands ethical responsibilities involved in media use  

· Understands censorship

· Analyzes government regulatory issues regarding censorship, political campaigns, news, ethics, and responsibilities 

· Understands copyright laws  

· Understands FCC regulation  

· Understands protection of the rights of authors  

· Understands protection of the rights of media owners  

· Understands standards for quality programming  

· Understands regulations for broadcast repeats  

· Understands forms of media self-control  

· Understands governmental agencies that regulate media content   

· Identifies the appropriate government agencies that regulate media

· Understands governmental agencies that regulate media products   

· Identifies the appropriate government agencies that regulate media 

· Understands social agencies that regulate media content  

· Understands social agencies that regulate media products  

· Understands cultural agencies that regulate media content  

· Understands cultural agencies that regulate media products 

CA12.10.12  Understands the role of the media in addressing social and cultural issues (e.g., creating or promoting causes: U.N. military action, election of political parties; use of media to achieve governmental, societal, and cultural goals)

· Understands role of media in addressing social issues   

· Examines the role of the media in creating or promoting causes such as UN military action, a campaign against a road toll, or the election of a particular political party

· Understands role of media in addressing cultural issues   

· Examines the role of the media in creating or promoting causes such as UN military action, a campaign against a road toll, or the election of a particular political party 

· Understands role of media creating causes   
· Examines the role of the media in creating or promoting causes such as UN military action, a campaign against a road toll, or the election of a particular political party  

· Understands role of media promoting causes  

· Understands role of media in U.N. military action   
· Examines the role of the media in creating or promoting causes such as UN military action, a campaign against a road toll, or the election of a particular political party  

· Understands role of media in election of political parties   
· Examines the role of the media in creating or promoting causes such as UN military action, a campaign against a road toll, or the election of a particular political party 

· Analyzes the impact of the media on the democratic process (e.g., its influence on elections and the way it creates images of leaders and shapes attitudes) at the local, state, and national level 

· Understands use of media to achieve governmental goals   
· Formulates guidelines for using media effectively to achieve governmental, societal, and cultural goals 

· Understands use of media to achieve societal goals   
· Formulates guidelines for using media effectively to achieve governmental, societal, and cultural goals 

· Understands use of media to achieve cultural goals   
· Formulates guidelines for using media effectively to achieve governmental, societal, and cultural goals 

